GOAL 3/ Communities will value the economic benefits of protected lands.

GOAL 3 ECONOMY

Communities will value the economic
benefits of protected lands.
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argument for protecting them:

[T]he need for breathing spaces and recreation grounds is being forced upon
the attention of practical men, who are learning to appreciate the fact that a
city, in order to be a good labommarket, must provide for the health and
pleasure of the great body of workers.
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Burnham was right: theforestD O A O AEDRORIOGE AT A 1T OO OACET 1
are linked. Research proves that natural green spaces can help our communities
thrive by attracting residents and increasing property values.Green spaces and

trails help tourism spendingand investment stay at homend can reduce health

care costs by offering free public outdoor exercise opportunities.
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Just by being there, the preserves also provide our regionwithE1 1 ET T O T £ AT 11 A
worth of free services. They clean and cool the aipurify the water and prevent
flood damage and soil erosion.
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GOAL 3/ Communities will value the economic benefits of protected lands.

TheForest0o OAOAOOA OGS 1 AAARAOOEED AAT EAI D Al il OlEO
and build on the economic advantages of ang protected nature nearby. Visitors to

the forest preserves are an important market for small businesses that appeal to

trail users and other outdoor enthusiasts. And the kind of young talent that

businesses and residential developers want to attract sludes outdoor enthusiasts

who appreciate natureconscious building practices and egsaccess to trailsThe

Forest Preservescan collaborate on marketing campaigns with neighboring

communities, combining nature attractions with small business growth.

Nature is good for business, and the Forest Preserves hais important contribution
to make.

GOAL 3 PRIORITIES
3.1 Build the economic case for nature.
3.2 Encourage natureompatible business development.

3.3 Market the peserves as an iconic element of Chicago.

NOTES

i. Plan of Chicago
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GOAL 3 LCommunities will value the economic benefits of protected lands.
3.1Build the economic case for nature.

PRIORITY 3.1

Build the economic case for nature.

Documenting the Economic Value ofiNire

While many people have a sense of the forespA OAOOAOG8 ET OOET O
1T1T06 UAO AAAT A & Oi Al AOAI ODAOGET T 1
Chicago.

In this highly complex and diverseregi T h EO8 O A AEAI 1T AT CA Ol

open space from proximity to jobs, educational opportunity, public transit and an
international airport.

OXthere are strong arguments for the economic
value of the preserves, especially in terms of the
environmental benefits that they bring to
O2YYdzy AGASEAXE

Nevertheless, there are strong arguments for the economic value of the preserves,
especially in terms of the environmental benefits that they bring to communities
and the opportunities for locally significant increases to the tax base through
enhanced property values and small business attraction.

The Proven Value of Protected Open Space

Over the past two decades, national research has confirmed and analyzed the
economic benefits of protected open spacin four main areas:

1 Increased property values: The existence of protected open space often

s e oA s
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revenues. In Philadelphia, for instance, the impact of parks on property tax
revenues was alculated at more than $18 millioni

1 Attractiveness to entrepreneurs and the high -tech sector: Studies of the
economic impacts of the National Parks on small towns in the West argue
that proximity to the parks attracts entrepreneurs and makes the region
more economically competitiveli Amenities like natural areas, trails and
parks that provide recreational opportunities attract the kind of talented
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3.1Build the economic case for nature.

employees that businesses seek. One survegleased in 1998 found that
high-technology workers prefer to loate where there is a range of outdoor
recreational activities including trails and that quality of life increases tle
attractiveness of a job by 33 percent

Employers, too, value proximity to the preserves as an amenity for their
employees. For examplehe economic development staff in EIk Grove Village
reports that the location close to the preserves helped to attract one
corporation, which requested the installation of a new stop light to allow
employees safe access to them across a busy road.

Public health benefits: By cleaning the air and providing places for
relaxation and exercise, natural areas improve public health and reduce
community healthcare costs. For example, théreen$®aceAlliance and
Delaware Valley Regional Planning Commissiaralculated the value of
protected open space in southeastern Pennsylvanid 4 percentof five
counties). They found thatthe region benefits from$795 million in
annually avoided medical costs due to recreation that takes place on
protected landsYi

Ecosystem services that bring environmental benefits to communities:

" OAAT OPAAAOG POT OEAA OAAT OUOOAT OAOOGEAAODS
infrastructure 2 protecting water supplies, preventing flooding and soil

erosion and limiting the impact of greenhouse gasemigsi T 08 )1 . Ax 91 OE
Nassau and Suffolk counties, for example, vegetation in its 92,000 acres of

parks and open spaces helped to remove hundreds of tons of carbon dioxide,

nitrous oxide and other pollutants.The annual impact ? the cost of

preventing these em issions from entering the atmosphere 2 was equal

to $17.3 million. Vi Studies from elsewhere document that restored

landscapes are more absorbent and can help regions and neighboring

communities survive severe weather.

In order to translate the findings of these compelling studies to the Forest Preserves
of Cook County and to make a persuasive case about economic value to the
public? the agency needs both baseline and longitudinal local data. This can be
particularly valuable as the land is restored. In additiorio making the case to local
communities, businesses and voters, demonstrating the ecological and ecosystem
service value of restoration over the long term will position Cook County as an
important environmental leader internationally.
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GOAL 3 LCommunities will value the economic benefits of protected lands.

PRIORITS.1: Action Steps

Action

3.1Build the economic case for nature.

Summary

With research partners, document and
publicize the dollar valueand avoided
costsof Y I (i dzNJB Q &such &y S F A
reducing flooding, improving air quality
and storing carbon, as well as offering
free public health amenities.

Documenting the value of the preserves
will inspire the public to invest in them
and will help secure public support for
restoration. It may also inspire people to
use them more as places to exercise anc
improve personal wellness.

Help local developersrad property
owners understand and market the
advantages of proximity to protected
landt such as higher property values, the
growing attractiveness of compact
development and access to green space

The preserves need to help build a
constituency for nature,and helping
their neighbors understand how the
Preserves provide economic benefits is
one way to do this.

The Forest Preserves could follow the
example of a luxury residential highrise
in Skokie that overlooks Harms Woods
AT A T AOEAOO OHAAIND
Its website boasts that residents will
AT ET U OEOI AOAAO
forestland preserved against future
AAOGAT T ®ii AT 686
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The @mnservation development Prairie
Crossing in Grayslake demonstrates botl
the value of compact, ecologically
senstive development and the ability of
development to enhance the ecological
health of the nearby Liberty Prairie
reserveix
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GOAL 3 LCommunities will value the economic benefits of protected lands.

Collect empirical data orfiorest preserve
users in order to build the case for
investment in small business nearby.

3.1Build the economic case for nature.

Information about visitors to the
preserves can help the Forest Preserves
make wiser management decisions and
can also help encourage businesses to
invest in ways that will make the
preserves a better experience for more
users.

For example, if restaurateurs can find an
easy source of information about trail
users, they nay decide to locate close to
a preserve trail entry point. This can be a
win-win for communities, cyclists and
the Forest Preserves. Seeririty 3.3 for
further information about how these
data can be vluable.

Demonstrate how restored habitats are
more effective at soil erosion control and
flood prevention than degraded
landscapes, substantiating how an
investment in restoration provides a
sound economic return.

One of the most compelling arguments
for investment in restoration is the
potential to avoid significant costs of
flooding and impacts ofsevereweather
events. The specificost benefits have
not yet been quantified in the Chicago
region. For example, the Center for
Neighborhood Technology estimtes
that if restoration enhances water
absorption by 10%, eachacre restored
would reduce potential stormwater
runoff by approximately 27,000 gallons
per yearx The Forest Preserves have a
unigue opportunity to work with experts
to calculate the costs sangs of reduced
flooding and other ecosystem services,
AT A O OAOOGA AO A
demonstrating economic value as
restoration proceeds on a large scale.
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3.1Build the economic case for nature.

NOTES

ii. How Much Value Does the City of Philadelphia Receive from its Park and Recreation
SystemZ KS ¢ NXzAdG F2NJ tdzoftAO [FYRQ&a / SYydiSNI F2NJ /
Parks Alliance, June 2008, 8.

iii. Headwaters Economics, 20M®est IsBest: How Public Lands in the West Create a
Competitive Economic Advantagehis report cites the value of National parks in
attracting businesses and entrepreneurs.

iv. http://www.planning.org/cityparks/briefingpapers/pdf/economicdevelopment.pdf

v. Interview with Josh Grodzin, Director of Economic Development for Elk Grove Village
May 2013

vi. Return on Environment: The Economic Value of Protected Open Space in Southeastern
Pennsylvania, Prepared by tBegeenSpace Alliance and Delaware Valley Ragion

Planning Commission by the Economy League of Philadelphia, EcoConsult Corporation
and Keystone Conservation Trust, 20ttp://www.dvrpc.org/reports/11033A.pdf

vii. The Trust for Public Land. 20Ithe Economic Benefits and Fiscal Impact of Parks
and Open Space in Nassau and Suffolk Counties, New York
http://cloud.tpl.org/pubs/ccpe-nassadcounty-park-benefits. pdf

viii. Seehttp://www.optimaweb.com/Homes/SkokieCondos/

ix. For examplehttp://www.terrain.org/unsprawl!/9/

x. Correspondence, Bill Eyring, Center for Neighborhood Technology to Tina Seaman,
Openlands, Decemb&013

Page7 of 16


http://cloud.tpl.org/pubs/ccpe_PhilaParkValueReport.pdf
http://cloud.tpl.org/pubs/ccpe_PhilaParkValueReport.pdf
http://headwaterseconomics.org/wphw/wp-content/uploads/West_Is_Best_Full_Report.pdf
http://headwaterseconomics.org/wphw/wp-content/uploads/West_Is_Best_Full_Report.pdf
http://www.planning.org/cityparks/briefingpapers/pdf/economicdevelopment.pdf
http://www.dvrpc.org/reports/11033A.pdf
http://cloud.tpl.org/pubs/ccpe--nassau-county-park-benefits.pdf
http://cloud.tpl.org/pubs/ccpe--nassau-county-park-benefits.pdf
http://www.terrain.org/unsprawl/9/

GOAL 3/ Communities will value the economic benefits of protected lands.
3.2Encourage natureompatible business development

PRIORITY 3.2

Encourage nature&compatible business development.

Partnering to Attract Visitors and Help Local Businesses

The preserves are not well known as amenities that bring people from outside their
immediate neighborhoods. Because of this fact, communities are missing an
opportunity to attract additional businesses, and the Forest Preserves is missing an
opportunity to create more engaging visitor experiences that could, in turn, result in
more localspending and increased sales tax revenues.

G X (i Forest Preserves is missing an opportunity
to create more engaging visitor experiences that
could, in turn, result in more local spending and
increased sales tax revenués.

Arecent survey oflllinois trail users (many of whom were repeat visitorsfound
that 35 percentspent money in nearby restaurants. In addion, most made annual
clothing, bicycle or equipmentpurchases related to their visitsd A 2006 study by
the National Survey of Fishing, Hunting, ahWildlife-Associated Recreation found
that lllinois and Wisconsin residents spent between $36 and $47 per day during
their trips away from home to watch wildlife xi

NATURECOMPATIBLE BUSINESSE

In addition to collecting data (see Priority 3.3, the ForestPreserves carstrengthen
relationships with community leaders and economic development department®
maximize opportunities for nature-compatible businesses. Together, the agency and
surrounding communities can explore the following questions:

9 Trail inter sections: Are there opportunities for trail -related retail uses
where trails intersect roads or neighborhoods? Can the Forest Preserves
offer relevant market research opportunities (e.g., identifying particular
groups of visitors)?

T Special audiences: Are there opportunities to tie specific audiences to local o
AT OAOPOEOAOh OOAE AO Z£AOI AOOGS6 1 AOEAOON
kayak liveries or outdoor outfitters?
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GOAL 3/ Communities will value the economic benefits of protected lands.
3.2Encourage natureompatible business development

1 Hospitality: Are there appropriate sites for B&Bs, health clubs, hotels or
retreat facilities that would benefit from being close to the peserves? Could
the Forest Preserves help these businesses build new partnerstapwith
specific visitor groups?

Building Trust Amondpevelopersand Neighboring Communities

The preserves are surrounded byommunities with a variety of uses residential,
industrial, transportation and institutional. In this urban environment, the Forest
Preserves inevitably faces occasional conflicts over adjacent parcelsonflicts that
can involve costly legal expenses andain damage relationships with nearby
communities.

& Xorest Preserves can help neighboring
communities recognize that nature conservation
can be a benefit to their housing and economic
development plans.

To avoid such issues, the Forest Preserves can hekighboring communities
recognize that nature conservation can be a benefit to their housing and economic
development plans. In addition, the agency can build relationships of trust and
mutual understanding with their neighbors. Open information, clear pocedures and
strong respectful relationships that are based on successful collaboratienlike
partnerships in nature-compatible business above can lay a foundation for
resolving potential concerns with win-win solutions.
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GOAL 3/ Communities will value the economic benefits of protected lands.
3.2Encourage natureompatible business development

PRIORITS.2: Action Steps

Action

Summary

Work with communities to find
opportunities for trail and preserve
NEfFGSR NBGIAE dza$s
markets, restaurants, bike rertls, canoe
and kayak facilitiesor outdoor outfitters.

Enhancing visitor experience with more
amenities available near the preserves
will help to draw more visitors to the
forest preserves, extend visitor stays,
and return more dollars to nearby
communities.

Help neighboring communities use the
forest preserves to attract visitors and

create markets for hotls, B&Bs, health
clubs and retreat facilities nearby.

When communities value the economic
potential of the preservesthey will
become partners, advocating for
investment in restoring nature and
engaging the public.

Track and publicize increased local
investment and tax revenues from these
new preserverelated businesses

Demonstrating how new businesses that
locate near the preserves provide an
economic impact on their community is
key to building the case for local
communities to value and nurture the
preserves.

Increase habitat and enhance
communities through collaborative
projects, such as promoting native
landscaping on corporate campuses.

The Forest Peserves can bring expertise
about habitat-creating native planting to
neighboring businesses and
communities, and by sharingsuch
expertise,the agencycan expandits
ability to sustain nature and reduce
pressure on the preserves caused by
local flooding.
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3.2Encourage natureompatible business development

Be proactive irpublicizing clear policies, By planning proactively, forging

sharing information andanticipating how relationships with local officials and

local eonomic development needs relate establishing clear procedures and

to nature conservation goals policies, the Forest Preserves can
increase its opportunities to find win-
win solutions when conflicts over
development arise The agency can
educate companies about how they can
be good neighbors to nature.

NOTES

xi. Trails for lllinoisMaking Trails Count in Illinoi8013
http://trailsforillinois.tumblr.com/maketrailscount

xii. For more analysis on wildlife tourism in lllinois and WiscgrseeHackmatack
National Wildlife Refuge Viability Stydirust for Public Land, February 2010.
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GOAL 3/ Communities will value the economic benefits of protected lands.
3.3 Market the forest peserves as an iconic element of Chicago

PRIORITY 3.3

Market the forest peserves as an iconic element of
Chicago.

A Regional Icon, Comparable to the Lakefront

When Daniel Burnham and Edward Bennett designed tiélan of Chicagan 1909,

they saw two unique opportunities for elevating public land into something
remarkable. The firstwasthe EQUS O 1 AE A@HOI A 0@ O A A£©® EQIEIODO
O E A ®h8 gecond potential icon was what we now know as the Forest Preservafs

Cook Couty.

OOAC

OEA OOAOOAOGSG x1 01 A AA-» &EtratiAgiredideAts, cre@ding # 1 T E
property values and helping tourism spending and investment stay at home.

,TTEET C AEAAAR " OOTEAT AT A "AT1TAOGO EIT Ax OEAC
#1 C

G ¥he preseres were intended to be an icon of
the metropolisX €

The part the Forest Preserves play in contributing to the quality of life and economic

prosperity of Metropolitan Chicago has room to growWhile the preserves were

intended to be an icon of the metropolisthey are not prominent in regional

i AOEAOGET ¢ch AT A AOAT O1T T A #1TTE #1 01 OU OAOGEAAI
offer.
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3.3 Market the forest peserves as an iconic element of Chicago

Tourism Marketing Initiatives and Collaboration

The Forest Preserves has an opportunity to expand its audience by partnering with
peer organizations, such as the Chicago Wilderness Alliance and its members.
Together with Choose Chicago, the State of lllinois Office of Tourism or other
tourism marketing organizations, the Forest Preserves anils peers canexplore
collaborative marketing opportunities and ideas:

1 Is therea market, for example, for birdwatching, biking, kayaking, jcnics?
as well as visits toBrookfield Zoo andthe ChicagoBotanic Garder that
would encourage visitors who are already here to stay longer?

1 Is there aremarket for nature-based tours that could be added on as ¢ipns
to convention itineraries or offered to casual visitor® much as the Chicago
Architecture Foundation offers bus tours?

Marketing the forest preserves to a broader audience could ultimately encwage
tourists to extend their stays in Chicago. It could also keep more dollars in the local

AATTTTI U Au AADPOOOET ¢ 1 1 A AHe Wisdbi3iE BubebuD 6
Tourism reported that lllinois residents accounted for more than 2(percent (17.3
million) of the visitors to Wisconsin in 2010517 EAO8 O 1 1 OAh OEEO

by 10 percent between 2009and 2010. If these touristsknew the outdoor
recreation opportunities that forest preserves offer, some portion of them might
stay closer to homeo enjoy access to nature.

Brookfield Zoo Chicago Botanic Garden
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